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Detail:

Quality


Aspects of Website Quality Checked

	Factor
	Description
	Importance

	Primary broken links
	These are significant and noticeable errors that negatively affect a user’s experience.  These errors consist of missing or incorrectly specified links to pages, images, documents, email addresses, other websites and broken anchors.
	High

	Secondary broken links
	Whilst a “no tolerance” attitude to errors is recommended, some broken links impact less than others on the quality of visit.  Consequently, missing image files that merely help to align the page correctly, and are generally not noticeable to a visitor are not penalised to the same level as primary broken links.
	Low

	Missing page titles
	Page titles help users to orientate themselves within a website and can be particularly important to users employing screen reader software.
	Medium

	Website speed
	A slow website can cause great frustration for a website visitor, and can cause website abandonment.  Whilst factors like the speed of the internet and quality of connection are important, so is page size.  As some slow pages are necessary if not desirable on any website to show product images, presentations and so on, it is the ratio of slow to fast pages that is measured to provide an overall website speed figure.  For the purpose of this survey, there is a 100KB ceiling.
	High

	Slow home page
	For the majority of websites, the home page is the biggest single entry point.  Failure to load quickly can lead to website abandonment at the first hurdle.  A penalty is applied to those websites that have a slow home page.
	High

	Deep pages
	A website with pages more than four clicks away from the home page is considered to have “deep” pages.  This can disorientate visitors so that they feel lost on the website. 
	Medium

	Poorly Implemented Frames
	Poorly implemented frames can result in pages being displayed incorrectly, printing issues and becoming disconnected with each other in search engine results.  Failure to implement frames correctly receives a penalty.
	Medium

	Generic page titles
	Page titles help users to orientate themselves within a website.  Use of generic titles largely fails to help with this, and so a penalty is applied.
	Medium

	Javascript/Java/Flash Required
	Websites that require JavaScript, Java or Flash to be active in order to navigate a website or view content receive a penalty, as they exclude user groups that do not support these technologies.
	High

	Privacy policy
	Users generally want to know if data about them is recorded, and if so, what is done with that data.  Failure to have or clearly label a link to a privacy policy statement from the home page receives a penalty.
	High


Methodology

Due to the size of some of some of the websites, only the first 5,000 URLs were checked where applicable.  Where organisations have more than one domain, only one has been tested.

A combination of manual checking and automated software was used to identify the number of issues present on a website.  Weighting was applied to reflect the relative importance (low, medium or high) of the various issues.  The score takes into account the relative size of the website.  

Explanation of Results

The quality of a website is measured on a scale of 0-100.  The higher the score, the better the website quality.

Guidelines

	Score
	Rating
	Description

	> 75
	Excellent
	Likely to provide an excellent visitor experience.

	> 65
	Good
	Likely to provide a good visitor experience.

	> 55
	Fair
	Likely to provide a fair visitor experience.

	> 45
	Average
	Likely to provide an average visitor experience.

	45 or less
	Poor
	Likely to provide a poor visitor experience.


Detail:

Presence


Aspects of Website Presence Checked

	Factor
	Description
	Importance

	Search engine performance
	The major search engines were tested for organisation name, a product brand name (where applicable) and three general but relevant phrases (taken from the website meta data where possible) and performance of the websites for those phrases recorded.
	High

	Search engine saturation
	The percentage of pages on a website indexed by Google search engine.
	Low

	Incoming links
	The number of links to a website, as reported on a number of major search engines were totalled.
	Medium


Methodology

Where organisations have more than one domain, a result from any of those domains was counted in determining search engine performance. Incoming links to multiple domains were added together.  Ten search engines (US versions) were selected on the basis of user popularity for testing.  A combination of manual inspection and automated software was used to determine the performance of the websites for five relevant search phrases.  A similar approach was used to determine the number of incoming links to each domain.  The scores were then weighted to reflect their relative importance (high, medium or low) to determine the presence score.

Explanation of Results

The presence of a website is measured on a scale of 0-100.  The higher the score, the better the website presence.

Guidelines

	Score
	Rating
	Description

	> 65
	Excellent
	Likely to provide excellent presence.

	> 55
	Good
	Likely to provide good presence.

	> 45
	Fair
	Likely to provide fair presence.

	> 35
	Average
	Likely to provide average presence.

	35 or less
	Poor
	Likely to provide poor presence.


Detail:

Accessibility


Aspects of Website Accessibility Checked

Standards of accessibility are measured against the checkpoints outlined by the World Wide Web Consortium’s (W3C) Web Content Accessibility Guidelines 1.0 (WCAG).
There are three levels of accessibility standards as outlined in WCAG.  Priority 1, containing 16 checkpoints, is the minimum recommended level of accessibility.  For the purposes of this survey, the home page of each website was tested against Priority 1 checkpoints.  A full list of Priority 1 Checkpoints can be found on the W3 website.

Methodology

Where an organisation has an accessible or text-only version of the website, this has been tested.  Home pages were manually checked against WCAG Priority 1 checkpoints.  A score of 100% means that the home page (and only the home page) has passed all the Priority 1 checkpoints.  Passing the Priority 1 checkpoints should not be interpreted as meaning the website is fully accessible. 

Guidelines

	Score
	Rating
	Description

	100
	Pass
	Home page conforms to WCAG 1.0 Priority 1 accessibility standards.

	99 or less
	Fail
	Home page does not conform to WCAG 1.0 Priority 1 accessibility standards.


Overall Ranking


Methodology

The results of testing for quality, presence and accessibility have been weighted to reflect their relative importance to provide a composite league table.

About net-progress


net-progress is an internet consultancy using a holistic approach to add value to a company’s online presence. net-progress specialise in accessibility, quality, visibility behaviour analysis and reputation management in order to deliver measurable improvements to a business. 

net-progress has been working in the field of web analytics since 1997, with clients ranging from FTSE100 companies to SMEs. 

net-progress designed, built and maintains net-guide, an accessibility centric search engine and directory, which was short-listed for The National Library of the Blind’s Visionary Design Award and has received RNIB accreditation. The value of this project was recently recognised in the House of Commons in an Early Day Motion signed by more than 50 MPs.

In addition to the core web analytics business, net-progress produces regular surveys on various aspects of online performance in a variety of sectors, as well as accepting commissions from trade and consumer publications.  net-progress produce a regular Site Inspection feature for Ability Magazine, a campaigning publication for people who have difficulty using IT.
www.net-progress.co.uk
www.net-guide.co.uk
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